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3Taiwan at a glance
4Basic Data
Area 36,188 k㎡(138th) Population 23,16 mil.
GDP US$ 430.5 bil. Per capita US$ 18,603




















• Direct air/sea links with China.
• 370 commercial flights weekly.
• 82 minutes fly time between Shanghai-
Taipei.
• 48 cargo chartered flights weekly.
Taiwan-China sea transports: 
total of 79 harbors
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Industry Innovation Act 
(2010)
Industry  Upgrade Act





Effective Policies & Measures
Source: CEPD, MOEA
*  Skills upgrade
*  Economic liberalization & 
Internationalization
*  Service enhancement
*  Innovation promotion
*  Global reach expansion
*  Specialized parks































Major Industrial Sectors by period
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Total amount raised from foreign procurement: approx. US$85.3 bil.




Partnership with Global Firms
Source: MOEA
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Taiwan’s Outbound Investments 
in ASEAN Nations1959~June,2010
Ranking 3 5 7 8 N.A. 2 6
Million USD Million USD
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China‘s Top 10 Exporters in 2009 Unit:US$ million
TOP Company Name Location Country Export Value
1 Ted-Front Computer Shanghai Taiwan (Quanta ) 21,757
2 Hongfujin Precision 
Industry
Shenzhen Taiwan  (Hon Hai) 13,206
3 Compal Information 
Technology
Kunshan Taiwan (Compal) 8,899
4 Futaihua Industrial Shenzhen Taiwan  (Hon Hai) 8,797
5 Nokia Beijing Finland 8,353
6 Wistron Infocomm Kunshan Taiwan (Wistron) 7,163
7 Hua Wei Technologies Shenzhen China 6,990
8 Maintek Computer Suzhou Taiwan (ASUS) 6,348
9 China Shipbuilding Beijing China 6,311
10 China National Petroleum Beijing China 5,277
Source: Ministry of Commerce of the P.R.O.C.













































•R&D Strategic Alliance 
•R&D Program 






ICT Open Innovation System 
OEM  ODM  OBMVertically Integrated 
Industry Clusters




















































Networked Readiness Index 
Global Ranking: No.6
-Individual/Business/Government Readiness: No.13, 
12, 5





















Amassing 22 gold awards 
Award
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Laptop 93.7% Cable CPE 95.1%
Motherboard 94.0% WLAN NIC 91.1%
Netbook PC 88.3% DSL CPE 64.3%




Top 2  
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 Every 0.22 sec per notebook computer
 Every 0.58 sec per desktop computer
 Every 0.26 sec per motherboard
 Every 9.94 sec per server system 
 Every 0.27 sec per LCD monitor
 Every 0.43 sec per optical disk drive
 Every 0.51 sec per digital still camera 
 Every 0.11 sec per WLAN device
 Every 0.29 sec per mobile phone






























All Patents Invention Patents Design Patents














1 U.S. 92,000 1 U.S. 77,501 1 U.S. 13,713 1 Taiwan 274
2 Japan 36,679 2 Japan 33,682 2 Japan 2,767 2 USA 264
3 Germany 10,086 3 Germany 8,915 3 Taiwan 1,423 3 Japan 255
4 S. Korea 8,731 4 S. Korea 7,549 4 S. Korea 1,159 4 Israel 164
5 Taiwan 7,779 5 Taiwan 6,339 5 Germany 976 5 Finland 157
10 China 1,874 12 China 1,225 8 China 647 - China 0.92
Source: USPTO 2008
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Top 20 brands valuing atUS$9.36 billion in 2010. 
Taiwan’s Global Brands
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2010: 370 weekly flights to China
Increased cross-strait flights
1st Summit (June 
2008): 36 weekly 
flights to 5 major 
cities in China
2nd Summit (Nov 2008): 
108 weekly flights to 
21 major cities in 
China
3rd Summit (Apr 2009): 
270 weekly flights to 




 Import tariff preferences 
Direct cross-strait postal, 
communication, and 
transportation links 
 Intellectual property rights 
protection
Source: MOEA
The Economic Cooperation 
Framework Agreement (ECFA)







A gateway to the China market








Foreign Trade Promotion Services
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 Vision: 
To expand market reach globally
 Mission:
 To expand foreign trade with 






 International Sourcing Center (ISC) Project
 Commodities Sourcing Services for Chain Stores (CSSC)
 Customized (tailor-made) Service
 International Market Development (IMD)
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 Overseas Trade Promotion Activities
 International Trade Shows
 More than 100 international trade 
exhibitions overseas
 Trade Missions
 Around 30 trade missions per year
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 Raising the international image of 
Taiwan products and brands
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Service Trade Promotion
 Medical and Healthcare




























International Trade Information Services
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Taiwan’s B2B Website
 Online Sourcing & Trade Information Services
 Videoconferencing Service Network (VSN)
 Customized eProcurement and Sourcing Services 
 Online Trade Mission Services 
 Taipei Trade Shows Online Exhibition (TTS)
=
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International Trade Institute (ITI)
 Mission: 
to train students to be well-versed in 
foreign languages and the practices of 
international trade
 Courses:
Pre-Job Training 
On-the-Job Training
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Traditional
Industries 25%
Government
Agencies 1.4%
Finance Sector
or Trade
Promotion
Institutes 8%
Others 9.6%
High Tech
Industries 56%
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Video Presentation
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Formosa -
Thank you!
